LETS CONNECT AND GROW

ENTREPRENEURS RISE DURING ROUGH
ECONOMIC TIMES!

We want to make sure you are connected during the COVID-19
pandemic by offering meetups with guest speakers and
workshops

BUSINESS LAW FOR STARTUPS
THURSDAY 3/26 @8AM

Saalfeld We will have attorney Eric Tweed from Saalfeld Griggs law firm
Grlggs to talk about his expertise in this industry. There will be Q & A
Fe after we go through some dialogue. Very similar to our last
PubTalk if you missed it.

STRAIGHT TALK: BUSINESS
STARTUP STRATEGY (PART 1)

/ THURSDAY 3/26 @6:30PM
/ During this 2 part zoom call, Mike White will be going over
business planning strategy which includes business models,

financial modeling, competitive strategies, simple
protection, etc

SCALE YOUR STARTUP THROUGH
SOFTWARE
TUESDAY 3/31 @ 1AM

of software development to help scale your business.

STRAIGHT TALK: BUSINESS
STARTUP STRATEGY (PART 2)
TUESDAY 3/31 @6:30PM

During this 2 part zoom call, Mike White will be going over
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BUILDING A KILLER PITCH DECK
URSDAY 4/2 @8AM

We will have Investor and Venture Catalyst Laura Kubisiak go over

some strategic points in creating a killer pitch deck to raise funds.

BA 101 FOR FOUNDERS (PART 1)
THURSDAY 4/2 @6:30PM

This is a lecture with Q & A to educate attendees on basic
concepts at the foundational level. We will explore: Money & The
Banking System, Accounting & Finance, Global Economy,
Investments, Ethics & Social Responsibility, Marketing Process &
Consumer Behavior, Developing & Pricing Products, Distribution
and Promoting Products, etc.

/ COFFEE CLUB FOR STARTUPS:
% SOCIAL MEDIA STRATEGY

TUESDAY 4/7 @8AM %pseo;egg FIRE

Make yourself a cup of coffee and join us as we learn from the
CEO of Sacred Fire Creative, Malee Ojua. Malee is a Marketing
/ Strategist that will walk us through some of her personal strategies

to build a brand through the power of social media.

BA 101 FOR FOUNDERS (PART 2)
TUESDAY 4/7 @6:30PM

This is a lecture with Q & A to educate attendees on basic
concepts at the foundational level. We will explore: Money & The
Banking System, Accounting & Finance, Global Economy,
Investments, Ethics & Social Responsibility, Marketing Process &
Consumer Behavior, Developing & Pricing Products, Distribution
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